Aurora's Degree & PG College

Chikadpally, Hyderabad - 500020

BBA Il Projects List 2014-2015

Sno |Roll Number Name of the Student Project Title
1{1051-12-684-001 [Devella Soundarya Employee Motivation at Hinduja Global Services
Impact of Brands on Consumer Preference for Mobiles with special reference to Samsung
2|1051-12-684-002 |Sanghi Deepali B and Nokia
3/1051-12-684-003 [Manita Skills sets required for the job of a financial analyst- a study on UG students
411051-12-684-004 |Diksha Mahendra Reasons for Low penetration of Scholar Education loan
A Study of Impact of consumer services on consumer satisfaction and buying behavior of
5/1051-12-684-005 [Vineeth Jain sony electronics
6[1051-12-684-006 |Syed Inaam Ur Rahman Safety of women employees in the transport system provided by companies
7(1051-12-684-007 |Mohammed Murtuza Qureshi Analysis of perception of Investors towards Mutual Funds
8(1051-12-684-008 |Mehak Tandon A Case study on Consumer Loans provided by CANARA bank
9|1051-12-684-009 |Syeda Zoha Fatima Employee satisfaction at Amazon Hyderabad
10|1051-12-684-010 [Mohammed Shahbaaz Tumbi Consumer Behaviour on Arihant clipboards
11/1051-12-684-011 |Mohd Shahdaab Tumbi Consumer Satisfaction for Fast Track Watches
12(1051-12-684-012 [Mandeep Singh Pilania Derivatives
13|1051-12-684-015 [Nandagiri Harini A Project report on Investment and equity
14(1051-12-684-016 |Vivek Patel A Study on impact of FDI on Indian retail industry with respect to Walmart
15|1051-12-684-017 |Aman Kumar Consumer Satisfaction at Amul Dairy Products
16|1051-12-684-018 |Mayank Agarwal Cash Management at Bimla Spices Food Industries Pvt Ltd
17|1051-12-684-019 |Mekala Sai Chandra Prasad Reddy Investments approach and awareness towards chit funds
18|1051-12-684-020 |Shivesh Kumar Bansal Comparison of Dukes Sales and its position in the Market
19(1051-12-684-021 |Dinesh V Rochi Ramani Word of Mouth Marketing
20|1051-12-684-022 |Rohit Kumar Phakke Risk and Return analysis of top 5 IT Companies
21|1051-12-684-023 |Carlapati S Mahathi Foreign Exchange - HDFC Bank
22(1051-12-684-025 |Amandeep Singh Consumer Buying Behavior on HERO MOTO CORP vehicles
23|1051-12-684-028 |K Soundarya Word Life Balance of Women Employees with reference to teaching faculty
24(1051-12-684-030 |Thummala Srikanth Naidu Stress Management in GTN Industries
25|1051-12-684-031 |Soma Sai Kiran Cost Management and Operational Cost Management in Crescent Therapeutics Ltd
26|1051-12-684-032 |Telukuntla Shashank Project report on Commodities - Investments on International Gold and Silver
27(1051-12-684-033 [Annam Anurag Connsumer brand preference - J&L Air con
28(1051-12-684-034 |Srikakulakarthikeya Sairam Recruitment and Selection Lifecycle at ICICI Prudential Life Insurance
29|1051-12-684-035 |Rontala Shruthi Divident Decision at India Bulls Pvt Ltd
30|1051-12-684-036 [Perumalla Vishwanthreddy Marketing Research on J & L Aircon products
31|1051-12-684-037 |Mangaraju Sanketh Kumar Performance Appraisal at APTDC
32|1051-12-684-038 [Thakwani Akshaykumar Security Analysis and Portfolio Management




33

1051-12-684-040

Neeradi Mamatha

Consumer Buying behavior at Heritage Foods (India) Pvt Ltd

34

1051-12-684-041

Kundan Godara

Customer Relation Management - Hyundai

Impact of Brand Awareness among customers with special reference to four wheelers- Tata

35[1051-12-684-042 [Naidu Sushmitha Motors
36(/1051-12-684-043 [Dondapati Satya Gautham Performance appraisal in Hero Honda
37]|1051-12-684-044 |Shruthi Vellore Effectiveness of training and development at Accenture, Banglore

38

1051-12-684-045

K Ajith

Customer Satisfaction - TATA Call Center

39

1051-12-684-046

Hari Charan Reddy Nami Reddy

Research on Soft drinks industry

40

1051-12-684-047

Ali Ahmed Ahmed Saleh Al Khader

Small and Medium Enterprises and access to finance in Egypt

41

1051-12-684-048

Mohammad Khalid

Training and development of Employees at HDFC bank

42

1072-11-684-007

krutika

A Study on Talent Acquisition function at Dr Reddy's Laboratories , Hyd
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Roll No

Name

Project Name

1051-14-684-002

Aman Khetani

Inflation and It's Effect on HUL & ITC.

[1051-14-684-003

Boddupalli Sandeep

Volatility of Share Prices.

1051-14-684-004

Vishesh Agarwal

Derivatives ( Futures )

1051-14-684-005

Nuthana Ananda

Management in Hindustan coca-cola Beverages Pvt Ltd.

Hyderabad.
) A Study on Work Life Integration at Aurora's Dgree & P.G
1051-14-684-006 [D.Aishwarya
College.
1051-14-684-007 |Asha R Compensations and Benefits Policy of Apollo Power

Systems Pvt Ltd.

1051-14-684-008

Abhishek Deshpande

Employee Motivation at Amazon, Hyderabad.

1051-14-684-009

Kala Venkata Sai Pavan

Impact of Social Media Networking Sites on Consumer
Behaviour.

1051-14-684-010 |G.Sowmith Reasons for Fluctuations of Gold Prices.
1051-14-684-011 |Simran ,Burli Micro Finance of AsmithaMicrofin Ltd.
1051-14-684-012 |Kavitha Jain Product Life Cycle of Nestle Maggi.
1051-14-684-013 |Komal Jain

Advertising Effectiveness of the COCA COLA Company.

1051-14-684-014

Vipin Mundada

Bank Strategy for Financial Inclusions.

1051-14-684-015

Vishaka Mundada

Stress Management

1051-14-684-016

Nidhi,Joshi

A Study on Costomer Awareness about ICICI Lombard.

1051-14-684-017

Kunal Goel

Volatility of Stock Prices TATA Steel and VISA Steel.

1051-14-684-018

Kapil Thakwani

Portfolio Evaluation and Investment Decisions.

1051-14-684-019

Devanshi,Tiwari

Mwrging of Kotak Mahindra Bank and Ing Vysya Bank.

1051-14-684-020

Shreepal,Jain

A Study of Non Performing Assets with Special Reference
to HDFC Bank.

1051-14-684-021

Aashish Agarwal

Risk and Return on Mutual Funds.

1051-14-684-022

Nikitha Patel

Consumer Perception Towards Telemarketing

1051-14-684-023

Harshil.A.Shah

Awareness of E-Filing and Tax Returns.

1051-14-684-024

Hemant,Deora

Impact of Supermarket on Retail Stores.

1051-14-684-026

Akshit Jallan

Impact of BREXIT on Indian Economy.

1051-14-684-029

Mukwsh Moorthy

Customer Satisfaction Towards Honda Activa.

1051-14-684-030

G.Divya Sirvi

Impact of Freedom Mobile Strategy on Consumers.

1051-14-684-031

Kruthika Kattela

Study of Consumer Preferences Satisfaction towards
Patanjali Products Compared to other Products.

1051-14-684-032

S Shanmuk Ananth
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Customer Satisfaction on the Products and Services of

1051-14-684-034 |Rahul Shinde TATA Motors.
A Study on Consumer Preference and Role of Privatelable
1051-14-684-035 |R.Asha and National Brands in Retailing with Specific Reference to

Cosmetics from Bigbazaar.

1051-14-684-036

Chirayu Agarwal

Customer Satisfactation on Balaji Grand Bazar.

1051-14-684-037

Ashmitha,Gulati

Impact of Public Relations on Event Management
Companies.

1051-14-684-038

M.Bharath Goud

Comparative Analysis of Mutual Funds.

1051-14-684-039

D.Bharath Simha Reddy

Customer Satisfaction on SBI & ICICI Banks.

1051-14-684-040

Nagulapally Akshay

Impact of E-Marketing on Consumer Buying Behaviour
Towards Reebok Footwear.

1051-14-684-041

P.Rajashekar

Bond Valuation of ICICI Bank.

1051-14-684-042

CH.Siddirameshwar

Risk & Return Analysis of Tech Mahindra & TCS.

1051-14-684-043

C.V.V.Naresh Kumar

Corporate Social Responsibility of Amul India Ltd.

1051-14-684-044

Madesi Supriya

Impact of Internal Training Programe on Campus
Plasements of Students in Aurora's Degree & Pg College.

1051-14-684-045

Shreyanshi

A Stydy on Angel Investment with Special Reference to
Angel Investment Network and the Company Lwad Angels.

1051-14-684-046

Haripriya , Thunga

Compensation Analysis Between Public and Private
Sectors.

1051-14-684-047

Vempati Pavan Kalyan

A Comparitive Study on Aurora Students Campus
Placements in Different Companies in 2014-2015 & 2015-
2016.

1051-14-684-048

Patwari Thirumala Rao

Investment Strategies in A Startupfrom Inception to Ipo

1051-14-684-049

Lokesh Sanghai

Digital Marketing

1051-14-684-050

R.Srikanth

Impact of Micro Finance on Reduction of Poverty.

1051-14-684-051

Gaurav, Kongalla

Post Purchase Behavior of Honda Mobilio Car.

1051-14-684-052

Gattu Venkata Shivendra

Portfolio Management of Wipro and Infosys.

1051-14-684-053

K.Sagarika

HR Policies and Practices of Track Solution Hyderabad.

1051-14-684-054

Rathod Raju

A Styudy Report on Consumer Behavior Towards Jio
Telecom Ltd.

1051-14-684-055

Naik Sai Kiran

Credit Risk Management of SBH,

1051-14-684-056

B.Vamshi Krishna

A Study on Various Securities Required for Availing
Homloan-with Special Reference of HDFC Bank.

1051-14-684-057

B.Shashikanth

Determination of Capital Structure-Case Study on Kesoram
Cements.

1051-14-684-058

A Rishi Jaya Krishna Goud

Ambush Marketing: Consumer Behavior.

1051-14-684-059

M.Varsha Sri

A Study on Performance Appraisal of IDC Technology.

1051-14-684-060

R.Manisha

Recuitmwnt and Selection Process at DalmiaCement
Bharat Ltd, Jammalamadugu.

1051-14-684-061

Kommareddy Shivani

Organizational Culture at Medha Servo Drives Ltd.
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1051-14-684-062 |Bejju Akhil Comparative Study on Customer Satisfaction at E-Banking
Services with Reference with HDFC and ICICI Bank.
, ", Claim Settlement of Life Insurance in Insurance Company-
1051-44-684:063 ||SachicKoryl with Special Reference to LIC & AVIVA.
. Impact of Branding on Consumer Buying Behavior with
1051-14-684-064 |B.Devaraj

Specific Reference to Raymonds.

1051-14-684-065

A.Rahul Reddy

Impact of TV Advertisement on Consumer Buying
Behaviour.

1051-14-684-066

Aarti Agarwal

Consumer Behaviour Towards Lakme Cosmetics.

1051-14-684-067

P.Vinaykumarreddy

Risk Management at |CICI Prudencial Life Insurance.

1051-14-684-068

P.Sowmya Sree

Training Process of Prajavani Broadcasting PVT Ltd.

1051-14-684-069

Guddeti Vijayadurga

Comparative Study of Two Individual Plans of Life
Insurance with Reference yo LIC.

1051-14-684-071

Sardar Amer Ahmed Khan

Dollar Appreciation VS Rupee Depreciation.

1051-14-684-072

Aagila Zainab Razvi

Foreign Direct Investment (FDI) IN Indian Retail Sector.

1051-14-684-073

Sohil Sarwary

Performance of Mutual Funds at Networth Stock Broking
Ltd.

1051-14-684-074

Asadullah

Analysis of Foreign Direct Investment (FDI) in Indian
Economy.

1051-14-684-075

Nisar Ahmad Sadid

Portfolio Management.

1051-14-684-076

Abdul Basir Esmat

Impact of Online Trading on Consumer of Hyderabad.

1051-14-684-077

Abdul Shokoor Amiry

Currency Trading.

1051-14-684-080

Tabish Nekzad

Comparative Study of Public and Private Sector Banks
Performance ( On Non Performance Assets).

1072-14-684-057

Battu Navyadurga

Training and Development at Dalmia Cement Bharat
Ltd,Jammalamadugu.

2093-14-684-034

Vishal Adhikary

Analysis of Trading of Mortgage Securities Between Private
and Public Bank.

2093-14-684-017

Mohammed Parvez Asif

Devaluation of Chinese Currency(YUAN) and It's Impact on
Indian Economy.

1051-13-684-032

M.Munawar Baig

Mergers and Acquisition.
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List of Projects Work of 11l Hons 2014-2015

Chnkkadpa\w.

Sgl Roll no Student Name Area |Project Title
“A i keti i C : MRF
: 1051-12-407-001 Atah Mahiuidin Marketing " ::::mparatwe study on marketing strategies between Ceat&amp,
res
2 | 1051-12-407-002 Mohd Shafi Kh & “A COMPARATIVE STUDY ON CUSTOMER PREFERENCE ON
-12-407- inan
A ) M€ SELECTION OF A BANK AND BANKING SERVICE OF
3 | 1051-12-407-003 Nisar Ahmed Khan Marketing |“The preference of working women in selection of a detergent”
4 | 1051-12-407-004 Mohit Jain Marketing | CONSUMER BEHAVIOUR ON ARIHANT CLIPBOARDS
5 | 1051-12-407-005 Acul Singhal Finance |[“Fundamentals of Personal Financial Planning'
"TRAINING AND DEVELOPMNT AT DECCUN INFRADEVELOPERS
6 | 1051-12-407-006 C Akshay Andrews HR N
Pvt. Lt
7 | 1051-12-407-007 Mohit Gupta Marketing |*CONSUMER PREFERENCE TOWARDS VOLKSWAGEN CARS”
A STUDY ON NEW PRODUCT ADOPTION PROCESS - A CASE
8 | 1051.12-407-008 | Penumaka Venkata Sai Sree Krishna | Marketing §;U[L):;( ON MOTO M(h)(;_ILES':A I :
9 | 1051-12.407-009 | Hemanth Kalva HR eac. |n.g asa cara.aer choice - A case study of women employees
} ~ |“TOSTUDY TH EFERENCE OF NSUMERS REGARDING
Il | 1051-12-407-013 Akshay Priya Sonth HR i
A Bomparatve e f b Flipkart &amp:
12 | 108112407014 Mohd Abul Faiz Sumama Marketing : omj:aratave study on customer preference between Flipkart &amp;
i ubDy HE DISTRIBUTION MODEL OF SKS
13 | 1051-12-407-015 Vedul kata Sub Fi
‘edula Venkata Subramanyam inance MICROFINANCE"
14 | 1051-12-407-016 Rehan Hyder HR CONSUMER PREFERENCE BETWEEN CADBURY AND NESTLE
F 1
15 | 1051-12-407.017 Aakash Singh Marketng A PROJECT REPORT ON THE CONSUMER SATISFACTION
TOWARDS MOBILE COMMERCE
16 | 1051-12-407-018 ‘ Ashish B Marketing [“MARKETING ASPECTS OF GREEN GANESHA IDOLS"
17 | 1051-12-407-019 Dorbala Malini Markecing CONSUMER PREFERENCE ON DIFFERENT BRANDS OF COFFEE;
| {COMPARITIVE STUDY ON FILTER COFFEE & BRANDED COFFEE
18 | 1051-12-407-020 Sankeerthana Sahu Finance |“Food Inflation, a case study in Fixed Income Group in Hyderabad™
19 | 1051-12-407-021 Nisha Gala HR  ["CUSTOMER SATISFACTION FOR FASTRACK WATCHES"
20 | 1051-12-407-022 Rachita Partani Finance |A STUDY OF CASH MANAGEMENT IN MATRA KAUSHAL LTD.
i _6“—
21 | 1051-12-407-023 AriradbaShah HR THE EFFECT OF EMPLOYEES ABSENTEEISM ON
R AR GRS IS Frs pacT onconsu
22 | 1051-12-407-024 Nadide Sravya HR BUYING ) DI ”«“P "T 2N SUMER
23 | 1051-12-407-025 Habeeb Unnisa Finance PR CREDL AW EREQEITEROEN €
INSTITUTIONS"
24 | 1051-12-407-026 A Nikicha Goud HR “Training & Development Process in Commsure.in”
T
25 | 105]-12-407-027 Garikapati kethki HR A STUDY OF PERFORMANCE APPRAISAL SYSTEM AT HINDUSTHAN
PGBV AND ANALYS: OF SKILL ASSESSHENT AT
26 | 1051-12-407-028 Dayara Thejesvini HR
| ERGONOMILS = R STUBY WORKING
27 | 1051-12-407-029 Shreya HR - PR E
ENVIRONMENT AT GOOGLE PERTAINING TO DESK |OB
28 | 1051-12-407-030 Deepak Rampuria Marketing “Customer Satisfaction On Flipkart”
29 | 1051-12-407-031 Shaik Mohd Tausif Marketiig A Compafram.:z study on brand preference between Pureit & Kent
water purifiers
30 | 1051-12-407-032 Anne Shruthi HR “Evaluation of effective services provided by NSIC"
31 | 1051-12-407-033 Baldwa Ajay Marketing |"CONSUMER SATISFCTION TOWRDS WHATS APP"
32 | 1051-12-407-035 Syed Saadullah Hussaini Markating A Comparative study on customer preference between Nescafe; Bru
Coffee"
—
I




I 33 | 1051-12-407-036 Zubair Bin Ishag HR
34 | 1051-12-407-037 S Aakanksha Rai HR “Market research on rural marketing in heritage food limited”
“"CONSUMER BEHAVIOR TOWARDS FMCG BRANDS HUL & 1
35 | 1051-12-407-038 Divyansh Gupta Marketing | . Atp
il I i ion i lecti UIKR &
36 | 1051-12:407.039 AREar Ahrmad Baksh HR A C:)mparat:ve study on customer satisfaction in selection of Q!
OLX
37 | 1051-12-407-040 V Ankitha Finance |[“Consumer preference towards Dove soap™
38 | 1051-12-407-041 Poddaturi Mounika Marketing |IMPACT OF WESTERNIZATION ON INDIAN YOUTH
39 | 1051-12-407-042 Samnani Sagar Finance |“INVESTMENT PATTERN OF EMPLOYEES"
40 | 1051-12-407-043 Richa Mehta HR “Fringe benefits and its impact on job satisfaction of employees”
A CASE STUDY ON CUSTOMER SATISFACTION ON HONDA
-12.407- - : e ol
41 | 1051-12-407-044 Pillalamarri Vamshi Krishna Marketing EYE'SJ!F&.LY‘%%NEKPITAL el - 1. B
-12-407- Fi [
il o R — E%I&%TA?I%EDSTUDY ON THE PERFORMANCE OF SBI &
43 | 1051-12-407-046 Bahauddin Nizamuddin Syed Finance amp:
HDFC
44 | 1051-12-407-047 K Manikanth Marketing |A STUDY ON RETAIL MARKETING IN INDIA
“CUSTOMER SATISFACTION ON SHOPPING EXPERIENCE AT BIG
45 | 1051-12-407-048 Gandla Satyakranthi Kumar Marketing i
BAZAAR'
46 | 1051-12-407-049 Gunti Arun Finance [*CUSTOMER SATISFACTION ON BAJA] PULSAR |50
w - B - H o -
47 | 1051-12-407.050 Sarsswithi Ghaa P Analy.sw of Non erforrr.un.g Aisets at The Hyderabad District Co
operative Central Bank Limited™
48 | 1051-12-407-051 G Sumitha | Finance [Weath Mangement @ India Infoline
49 | 1051-12-407-052 Dundigalla Srikanth Finance |A STUDY ON INVESTORS PREFERNCE TOWRDS MUTUAL FUNDS
fER SATISFACTION ON THEIR |
50 | 1051.12-407.053 Giittilonda Rupash e RETAIL LENDING AND CUSTOMER SATISFACTION ON THEIR
| PRODUCTS
|
51 | 1051-12-407-054 J B Vinay Kumar Finance [“ANALYSIS OF RISK MANAGEMENT IN BANKING SECTCR™
| 52 | 1051-12-407-055 Manekar Vishal Finance |“A STUDY ON IMPACT OF MARKETING MIX ON SALES OF PEPSI"
53 | 1051-12-407-056 Zubair § Charania Marketing |Customer preferences on Apple Prodeucts
54 | 1051-12-407-057 K Bhavani Finance |“COMPARITIVE STUDY OF RISK AND RETURN"
55 | 1051-12-407-058 A Shiva Shanth Reddy Macksdiig A STUDY OF CONSUMER PREFERANCE IN TELEVISIOT:J SETS WITH
56 | 1051-12-407-059 Tangirala Sneharika Marketing acto.rs nfluencing Customers towards Online Shopping VS Traditional
Shopoing"”
57 | 1051-12-407-060 Ajay Shinde Marketing [“The consumer preference on mobile phone" |
“A COMPARITIVE STUDY BETWEEN PEPSODENT AND MESWAK
58 | 1051-12-407-061 Kadari Vaishnavi Marketi
adari Vaishnavi arketing TOOTH PASTE"
59 | 1051-12-407-062 G Uma Parameshwar Marketing [*CUSTOMER SATISFACTION ON AMAZON AND EBAY™
60 | 1051-12-407-063 Bhalke Pooja . :STU?Y ON MOTIVATION OF EMPLOYEES IN HOTEL OCEAN
61 | 1051-12-407-064 Spadil Sewrnya Marketing A CASE STUDY ON CONSUMER PREFERENCE SHAMPOO VS
INDIAN HERBS"
62 | 1051-12-407-065 c.monika Marketing |"PERCEPTION OF STUDENTS TOWARDS MODERN GADGETS"
63 | 1051-12-407-066 Narla Pavan Kumar Marketing |“Need for Study on Customer satisfaction towards Airtel services”
64 | 1051-12-407-067 S Pavan Kumar Marketing |“SALES AND SERVICES OF HERO MOTO CORP 2013"
65 | 1051-12-407-068 Garipally Rajeshwari Marketing |“BRAND STUDY OF NESTLE MAGGI”
[“A'STUDY OF CONSUMER PREFERANCE BETWEEN THE BRANDS
66 | 1051-12-407-069 Piyush | Marketi
ah A A8 NOKIA AND SAMSUNG MOBILE PHONES”
67 | 1051-12-407-070 Sardar Rohit Singh Marketing |“IMPACT OF TELESHOPPING ON CONSUMERS™
68 | 1051-12-407-071 Abdul Haseeb HR  |Training and Developmenti in IVRCL Projects Ltd.
PAL ¢
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Aurora Degree and PG college, Chikadpally, Hyd.

B COM |1l HONS (16-17) - LIST OF PROJECT TITLES

5 No ROLL NO STUDENT NAME PROJECT TITLE
| 1051-14-407-0C1 Mohak Agarwal Open box mobile industry
2 1051-14-407-002 Guparathi Nehaal A study on the factors influencing the investors to invest in primary market (India)
3 105 1-14-407-003 Durgesh Bhat A comparitive study of customer satisfaction between café coffee day and barista
4 1051 -14-407-004 Sourabh Luniya The role and relevance of payment gateways.
5 105 |-14-407-005 Prithvirangareddy Cheemakivagupall Consumers perception on organic food products,
6 105 |-14-407-006 Mohammed Asaduddin A study an soclo-cultural constrains faced by a company when it enters a naw market.
7 105 |-14-407-007 Sahil Mehboob Dosani
a 1051-14-407-008 Yuvraj K 1] Customer staisfaction towards indian railways
9 1051.14-407-010 M Sai Krishia fringe benefits and its impact on job satisfaction of employees in INFOSYS Hyderabad
10 1051-14-407-011 Nikhil Chaturved Gold Market - An impact on global economy.
[ 1051-14-407-012 Muthyala Divya Consumer perception towards Maul before and after the ban
12 1051.14.407.013 Shashank M Awasthi Capital structure comparision of 1K Lakshmi cement and Ultrtech cement.
13 105 -14-407-014 Yerramilli Ravi Teja A study on popularity and utility of moblir apps on urban youth
14 1051-14.407-015 ltemas Alam Comparison between buying smartphones online or retail
15 1051-14-407-01 6 Anwin john Konnayil Impact of advertisments on FMCG's
13 1051-14-407-017 Harshit Agarwal A study on investment avenues popular among urban middle class indians.
17 1051-14-407-018 Cherukumilli Lakshman Analysis of information technelogy infrastructure usage in health care industry
] 1051-14-407-019 Mrinal Rawat Impact of Marketing Strategies on sales of air tickets of Air India Limited
19 1051-14-407-020 Bhavana Jain M Customer perception towards towards food delivery chains
10 1051-14-407-021 Ayyagari Sai Shanmukhi Impact of Dettol's television advertisement on consumers
21 105 -14-407-022 Nakka Kavya a study on customer perception on genuity of advertisments on weight loss products
¥ 1051-14-407-023 M Supriya Awareness and effictive utilisation of ES| benefits over sai life sciences employess
23 1051-14-407-024 Charinya Aman A comparitive study of tradiotional marketing and online marketing
24 1051-14-407-025 Kancharla Lavanya Analysis of risk and return of Infosys, BHEL,Ranbaxy, Jindal steel and power, ACC Cements and Unitech Itd.
25 1051-14-407-026 Tahniyath Sikander customer satisfaction on using various cab services
26 1051 14-407-027 Konduri Nikitha a study on instagram as a marketing tool
27 1051-14-407-028 Priyanka Lunia Awareness of consumer protection act 1986 (COPRA) amongst the youth
28 1051 -14-407-029 Dasary Divyashree Food Marketing and Children's Dietary Preference,
29 1051 -14-407-030 Wasifa Begum Customer preference towards samsung mobiles phones
0 105/-14-407-031 MD Sirajuddin
£l 1051-14-407-032 Asifa Nudrath A study on impact of variours prodects and their premotional activities on consumer buying behaviour.
n 1051-14-407-013 Seelam Shiva Shankar Analysis of marketing strategies of Maruti Suzuki
13 1051-14-407-034 Pullagalla Pranay Kumar corporate social responsibility of tata group of industries
34 1051-14-407-035 Shiva Kumar P Effects of demenitisation on common man
15 1051-14-407-037 Maleka Khanam consumer preference towards Patanjali products.
i) 1051-14-407-039 Chinta Dheeraj Raghavendra Reddy A study on effetiveness of training on marketing executives in sri jaya lakhsmi automotive P LTD
37 105)-14-407-040 Nayakula Divya
i8 1051-14-407-041 Vasaya Aalish Nizar Impct of word of mouth ¢ ation choasing a collge / university.
39 1051-14-407-042 Tarun Chadha BANKING PRODUCTS AND SERVICES- A study on banking products and services offered by banks
40 1051-14-407-043 Meghjani Mohsin Astudy on business model of cab industry in india with special reference to ola and uber
41 1051.14-407-045 KV Navya Consumer prefference between organic and non organic cosmetics
42 1051 -14-407-046 Sagartahoti Perception of potential investors regarding investments in stock market
43 1051-14-407-047 Bahgupati Vishnu Chaitanya A study on companies recruiting Differently abled emgingees
44 1051-14-407-048 Sardar Sukhvinder Singh Ergonomics and its impact on the perfomance of emplyees (GOOGLE)
45 1051+ 14-407-049 Manglipalli Pedda Venkuramulu Recruitment and practices in Indian banking sector
46 1051-14.407-050 G Sushmita effects of digital media on compaigning of bajaj pulsur
47 1051-14-407-051 Dumpala Vishal factors influencing purchase decision on decdrants among urban youth
48 1051 14.407.052 Bathula Arun Kumar Consumer buying process on whirlpool refridgerator
49 1051-14-407.053 U Radhika Effect of china's devaluation of currency on indian economy
50 1051-14-407-054 Kanchari Anand A study on mutual fund industry in India
51 1051-14-407.055 Emma Manisha P ional strategies of MAAZA
52 1051 -14-407-056 Kasala Harika A comparative study on customer p on moblie communication with referance toservice provider by Airtel and Telenor
51 1051 -14-407-057 Gunji Akhila Consumer satisfaction at sujana poultry form lItd
54 1051-14-407.058 Battula Dharani consumer preference towards branded products
55 1051-14-407.059 Dasari Sabreena Samson The role of internships in career devlopment of undergradute students
56 105114407060 Malugu Vishweshwar a study on awareness and utilities of e-recruitment on undergrauduate students
57 1051-14-407-06 1 K Ganesh
58 1051-14-407-062 Gunti Akhilesh a study on brand loyaltyof customers of samsung electronic products
59 1051-14-407-063 Dhatrika Ramya Sree study on empl, and empl lationship in apollo hospitals
&0 105114407064 Akula Akshita A study on impact of digital marketing on consumers preference
61 1051-14-407-065 Aneesh Bharathi Project on the impact of global recession on the indian IT sector
62 1051-14-407-066 Abhay Kumar Singh A study on awareness of career options available for undergradute students in Armed forces.
63 1051-14-407-067 Syed Mohammad Zayed Impact of AIRTEL 4G open netwark advertisement on consumers
64 1051-14-407-068 Rajat Sehgal A study on employee retention at Yes Bank
65 1051-14-407-069 Voora VPSS N N Hemanth A study on increasing relavance of virtual currency
66 1051-14-407-070 Wadsariya Javed A study of jio strategy and consumer preference through jio network
67 1051-14-407-071 M Bilal Port folio r £ atac atagem solutions )




8 com Hll honours- 2015-16 List of projects

Nsa Rall No. name of student Project uu: o
1 1051-13-407-001 ; Rahul Goel A PROJECT REPORT ON CUSTOMER PREFERENCE TOWARDS VOLKSWAGEN CARS
2 1051-13-407-002 Charania Amin Imtiyaz ?oxicr REPORT ON FACTOR INFLUENCING THE CUSTOMER PREFERENCEQF SAMSUNG MOBILE PHONES IN HYD
3| 1051-13-407-003 Prauksha 3 A PROJECT REPORT ON FLUCTUATIONS IN THE VALUE OF RUPEE
4 | 1051-13-407.004 Ankit Kumar Bhageria A PROJECT REPORT ON CUSTOMER SATISFACTION OF PATANJALI PRODUCTS
5 | 1051-13-407-005 Akshit Totla PRCJECT REPORT ON IMPACT OF SALES PROMOTION ON CUSTOMERS PREFERENCES A CASE STUDY ON MARUTI SUZUKI
6 | 1051-13-407-006 Kart’nl_lé- F&t_i_ar 3 A PROIECT REPORT O—N RELEVANCE OF 4P'S OF MARKETING IN A GRANITE BUSINESS
7 I05|-I34ﬂ;-Dﬂ? Sl Gagan Agarwal. A PROJECT REPORT ON DEMAND FOR STUDDED GOLD JEWELLERY
Tk I05I-|3-407; Rajoori Naga Dheeraj STUDY ON INDIAN STARTUP ECOSYSTEM
9  1051-13-407.009 Rayan;h_ﬂ i A PROIECT REPORT ON RELEVANCE OF GREEN MARKETING-A CASE STUDY ON ITC STATIONERY PRODUCTS
10 1051-13-407-010 Rupesh Jain = A PROJECT REPORT ON CONSUMER SATISFACTION OF WHATSAPP
11| 1051-13-407-012 Kunal Gupta a A PROJECT REPORT ON STUDY OF IMPACT OF INCENTIVES IN PROMOTING SALES IN GENERIC DRUG INDUSTRY
12 | 1051-13-407-013 Bakaraju Sri Gowri A PROJECT REPORT ON TEAM CONFLICT MANAGEMENT BY EMPLOYEES AT VALUE LABS , HYDERABAD
13| 1051-13-407-014 Ankush Jain A PROJECT REPORT ONM_FACTORS INFLUENCING THE PURCHASING OF BRANDED STATIONARY PRODUCTS.
14| 1051-13-407-015 Akshay Anchalia A STUDY ON ASPIRATIONS OF FEMALE STUDENTEHIGHER EDUCATION
I5 | 1051-13-407-016 Sai Teja Reddy Tummalapally A STUDY REPORT ON EQUAL STOCK UNEQUAL PROFITS
16| 1051-] 3-40:;!? £ Kuntla Karthik Reddy A PROJECT REPORT ON SHARE PRICE FLUCTUATIONS OF COCA COLA AND PEPSICO S
17| 1051-13-407-019 : Ayesha E A PROJEC TREPORT ON L‘ROPINSUR:NCE AND ITS VARIOUS SCHEME IN INDIA -
18| 1051-13-407-020 Riyani Sohail Kareem A PROJECT REPORT ON S;EIAL MARKETING IN INDIA
19| 1051-13-407-021 Deshmukh Namita Rajesh A PROJECT REPORTON CONSUMER PREFERENCE ON SOFT DRINKS T
20 | 1051-13-407-022 D V P Sri Harshini i A PROIECT ON EFFECTIVENESS OF ORIENTATION PRO(;R:MME CONDUCTED BY DELOITEE AS PAR:OF CAMPUS RECRUITMENT
21| 1081-13-407-023 | Rosaihe. Mary Thompson | aprosect REPORT ON THE SKILLS SET REQUIRED BY FRESHER's;‘ dNEi?cRE:EUME STUDENTS TO CRACK THE VERSANT ROUND IN THE SELECTION
iil; 1051-13-407-024 B T Supriya Reddy A STUDY ON AWARNESS OF CAREER OPTIONS AVAILABLE FOR UNDERGRADUATE STUDENTS OF COMMERCE STREAM
23 1051-13-407-025 - TP Goda Devi A PROJECT REPORT STUDY OF WORK LIFE BALANCE OF WOMEN IN VARIOUS SECTORS
24 |051-13-407-026 - Peri Satyasai Kruthi N A PROIECT REPORT ON A STUDY OF CORRELATION BETWEEN INCOME LEVELS AND HEALTH INSURANCE
25 1051-13-407-027 A Monica A PROJECT REPORT ON A STUDY OF SELECT FACTORS DRIVING PEOPLE Tow:\nn—s USAGE OF E - BANKING SERVICES
26 105]-13-407-028 Syeda Mehdi Fatima Lu;l\a A PROJECT REPORT ON PERCEPTION OF EMPLOYEES TOWARDS WOMAN BOSSES IN AN ORGANISATION
27 1051-13-407-029 B Ujjivani A PROJECT TITLED "STUDY ON THE ROLE OF TPAs IN HEALTH INSURANCE* B
28 | 1051-13-407-030 Shazmaan Bahadur All Lalani i A PROJECT REPORT ON STUDY OF .M;lLL CULTUR; INDIA B
29 | 1051-13-407.03] Mohd Faisal A PROIECT REPORT ON COMPARTIVE STUDY ON VARIOUS SCHEMES AND POLICIES TOWARDS INSURANCE WITH REFFERENCE TO IDBI FEDRAL LIFE
AND HDFC LIFE =
30 | 1051-13-407-032 V Shivaji A PROJECT REPORT ON 5TUDY OF SATISFICATION OF PURCHASING OR SERVICES TRADITIONALLY V/S ONLINE
: 31| 1051-13-407-033 Manne Mahesh Kumar A PROJECT REPORT ON LIQUIDITY MANAGEMENT IN VIJAYA TEXTILES
32| 1051-13-407-034 Bethapudi Rakesh Kumar A PROJECT REPORT ON A STUDY ON FACTORS INFLUENCING THE BUYER BEHAVIOUR W.R TO E COMMERCE
33| 1051-13-407-035 Be;zra Vineeth Ajay Kumar - A PROJECT ON EFFECTIVENESS OF SKlLLS—AcClUIRED BY BCOM HONOURS STUDENTS PARTICIPATING IN PRERANA
34| 1051-13-407-036 i T Laxmi Deepak A PROJECT REPORT ON CONSUMER PERCEPTION ON TELE MARKETING
35| 1051-13-407-037 Jeevani Ameen A PROJECT REPORT ON FACTORS INFLUENCING THE CUSTOMER PREFERENCE OF APPLE INC. IN HYDERABAD J




36 | 1051-13-407-038 . Tubaati Seshank A PROJECT REPORT ON LEASE FINANCING
37 | 1051-13-407-039 P Sumana _n PROJECT REPORT ON FINANCIAL LEVERAGES AND EARNINGS
;E L-B;J:O!; Jishnu Sudarshan A PROJECT REPORT ON STRESS MANAGEMENT BY EMPLOYEES AT VALUE LABS,HYDERABAD
: 1051-1 3-«;0;-0; Cherukupalli Rohini Ar;ur\r.l ; A PROJECT aEPURTirm CAPITAL BUDGETING : KESORAM CO.LTD
40 | 1051-13-407-042 Rin;t_Kanm_ - CHALLENGES FACED BY HR IN MAPPING COMPETENCIES OF EMPL_\'DEES WITH ORGANISATIONAL GOALS. |
1051-13-407-043 Syed Magsood Hydul: A PROJECT REPORT ON CONSUMER PREFERENCE TOWARDS KFC AND MCDONALDS
42 1051-13-407-044 Gujula Sunidhi Reddy A PROJECT REPORT ON EFFECT OF PROMOTION SCHE’ME;GF HUL ON BUYING BEHAVIOUR IN BATH S0APS
43 | 1051 -1_3-4074)45 Vadsariya Ranees A PROJECT REPORT ON STUDY ON IMPACT OF CONSUMER PRE:;H_ENCE BETWEEN YAMAHA AND BAJAJ BIKES
:‘ 1051-13-407-046 Alnawaz Nooruddin Khetani _ A PROJECT REPORT ON DEATILED STUDY OF BIG BASKET
:5. I i;)SI-IJ-!O':‘-OJ'-' P Dinesh A PROJECT REPORT ON A STUDY ON THE BEHAVIOUR OF INVESTORS IN THE STOCK MARKET
:—I 051-13-407-048 P Akshay Kumar A PROJECT REPORT ON RELEVANCE OF FITNESS AMONGEST CONTEMPERARY YOUTH
47 | 1051-13-407-049 Brinda i A PROJECT REPORT ON CREDIT RATING AGENCIES
z-m-;}@?ﬁnm Maddela Varalakshmi A PROJECT REPORT ON A STUDY ON FACTORS INFLUENCING THE CUSTOVMER PREFERENCE BETWEEN;ANA STORES AND SUPER MARKETS
4% | 1051-13-407-051 Meenugu Shireesha A PROJECT REPORT ON Cl:'S'I:OMER SATISFACTION WITH REGARDS TO LAKME PRODUCTS
; ! 1051-13-407-052 Kumbar Samnath A PROJECT REPORT ON CUSTOMER SATISFACTION TOWARDS M-COMMERCE
51 1051-13-407-053 Nmyaﬁdas R':mya A PROJECT REPORT ON FRINGE BENEFITS AND TS IMPACT ON JOB SATISFACTION OF EMPLOYEES
52 105].13-407-054 Vicrouthis Tanesha Vara A COMPARITIVE STUDY ON CUSTOMER PREFERENCE Uh:g;::lfﬂgu:fnh#l:l[:::;gzsvzgﬂ HEFEREN_CE TO SERVICE PROVIDED BY TATA DOCOMO
53  1051-13-407.055 Malgani Akshay Goud A PROJECT REPORT ON IMPACT OF CELEBRITY ENDORSEMENT ON PURCHASE PREFERENCES OF YOUNG CONSUMERS OF SOFT DRINKS
54 m; 1-1 3.40743;6 - Vanam Vijay Kumar 7 A PROJECT REPORT ON A EDMPARITIVE_STUD\‘ ON TOOTHPASTE BRANDS
55| 1051.13.407-057 G Simran - A PROJECT REPORT ON CONSUMER FIJFFE;!ENCS ON DIFFERENT Bg;l‘:?:fol’ COFFEE COMPARITIVE STUDY ON FILTER COFFEE AND INSTANT
56 | 1051-13-407-058 Sai Kiran Jaiswal - A PROJECT REPORT ON COMPARITIVE STUD;‘ Of; PERFORMANCE OF SBI ;ND 1CICI f
57 | 1051-13-407-059 Murkula Nive:n;ul;r A PROJECT REPORT ON DERIVATIVES MARKET IN INDIA FROM SBI LIFE INSURANCE
58| 1051-13-407-060 Tingilikar Sahith inTd A PROJECT REPORT ON WHETHERT;E ABRAHAM MASI.OWTTHEOR\! 1S STILL VALID IN TM;PI:ES;;ONFEXT
59 ms:-l:-‘m-ust- Eagala Sai Priya ; A PROJECT nzpo;'r ON A STUDY OF LIFE INSURANCE INDUSTRY ININD‘IA
60 | 1051-13-407-062 Pothkan Akhil Kumar A PROJECT REPORT ON SHARE PRICE FLUCTUATIONS OF BHARTI AIRTEL AND IDEA CELLULAR
61 | 1051-13-407-063 Sonali A PROJECT REPORT ON-DUAI. CAREER COUPLE AND THEIR WORK LIFE BALANCE
62 | 1051-13-407-064 G Varsha | r .;PROIECT REPCORT ON STUDY ON MUTUAL FUNDS (EQUITY FUND) OF SBI AND H;FC 7
63 | 1051-13-407-065 Budda Chandra Moull A PROJECT REPORT ON EARNINGS PER SHARE OF SELECTIVE INDUSTRIE;
64| 10511 3-4@ Smgi_t;m Narasimha Sashank A PROJECT REPORT ON COMPARITIVE STUD;(J’F FINANCIAL PERFORMANCE OD STATE BANK OF INDI;N_D;K OF BARODA
65 | 1051-13-407-067 K Pooja B - A PROJECT REPORT ON NSIC-FINANCIAL ASSISTANCE ;;DTJOCUMENTATION
66 | 1051.13-407-068 Pramod Vinod Sarvade A PROJECT REPORT ON STATUTORY WARNINGS ON C{AGA;ETTE PACKS ON THE YOPING COA‘!;UMERS-
67  1051-13-407-069 Amrit Agarwal - A PROJECT REPORT ON CUSTOMER SAT]SFAC‘Hc;N TOWARDS FA.S'I’R»\;.‘K WATCHES )
68 105/-13-407-070 J Shivani Singh A PROJECT REPORT ON RECRUITMENT THROUGH EXTERNAL SOURCES
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B COM |1l HONS (16-17) - LIST OF PROJECT TITLES
SNo ROLLNO STUDENT NAME PROJECT TITLE
| 1051-14-407-001 Mohak Agarwal QOpen box mobile industry
2 1051-14-407-002 Guijarathi Nehaal A study on the factors influencing the investors to invest in primary market (India)
3 1051-14-407-003 Durgesh Bhati A comparitive study of customer satisfaction between café coffee day and barista
4 1051-14-407-004 Sourabh Luniya The role and relevance of payment gateways.
5 105 1-14-407-005 Prithvirangareddy Cheemalavagupalli Consumers perception on organic food praducts,
6 1051-14-407-006 Mohammed Asaduddin A study on socio-cultural constrains faced by a company when it enters a new market.
7 105 - 14-407-007 . Sahil Mehboob Dosani
8 1051-14-407-008 Yuvraj Khandelwal Customer staisfaction towards indian railways
9 1051-14-407-010 M Sai Krishna fringe benefits and its impact on job satisfaction of employees in INFOSYS Hyderabad
10 1051-14-407-01 | Nikhil Chaturvedi Geld Market - An impact on global economy.
I 1051-14-407-012 Muthyala Divya Consumer perception towards Maggi before and after the ban
12 1051-14-407-013 Shashank M Awasthi Capital structure comparision of J.K Lakshmi cement and Ultrtech cement.
13 1051-14-407-014 Yerramilli Ravi Teja A study an popularity and utility of moblir apps on urban youth
14 1051-14-407-015 litemas Alam Comparison between buying smartphones online or retail
15 1051-14-407-016 Anwin John Konnayil Impact of advertisments on FMCG's
16 1051-14-407-017 Harshit Agarwal A study on investment avenues popular amang urban middle class indians.
17 1051-14-407-018 Cherukumilli Lakshman Analysis of information technology infrastructure usage in health care industry
18 1051-14-407-019 Mrinal Rawat Impact of Marketing Strategies on sales of air tickets of Air India Limited
19 1051-14-407-020 Bhavana Jain M Customer perception towards towards food delivery chains
20 1051-14-407-021 Ayyagari Sai Shanmukhi Impact of Dettol's television advertisement on consumers
21 1051-14-407-022 Nakla Kavya a study on customer perception on genuity of advertisments on weight loss products
22 1051-14-407-023 N Supriya Awareness and effictive utilisation of ESI benefits over sai life sciences employess
23 1051-14-407-024 Charinya Aman A comparitive study of tradiotional marketing and online marketing
24 1051 - 14-407-025 Kancharla Lavanya Analysis of risk and return of Infosys,BHEL,Ranbalxtl;.Jlndal steel and power, ACC Cements and Unitech
25 1051-14-407-026 Tahniyath Sikander customer satisfaction on using various cab services
26 105 1-14-407-027 Konduri Nikitha a study on instagram as a marketing tool
27 1051-14-407-028 Priyanka Lunia Awareness of consumer protection act 1986 (COPRA) amongst the youth
28 1051-14-407-029 Dasari Divyashree Foad Marketing and Children's Dietary Preference.
29 1051-14-407-030 Wasifa Begum Customer preference towards samsung mabiles phones
30 1051-14-407-031 MD Sirajuddin




3 1051~ 14-407-032 Asifa Nudrath A study on impact of variours prodects and their promotional activities on consumer buying
behaviour.
32 1051-14-407-033 Seelam Shiva Shankar Analysis of marketing strategies of Maruti Suzuki
33 1051-14-407-034 Pullagalla Pranay Kumar carporate social responsibility of tata group of industries
34 1051-14-407-035 Shiva Kumar P Effects of demonitisation on common man
| 35 1051-14-407-037 Maleka Khanam consumer prefarence towards Patanjali products.
| 36 1051-14-407-039 Chinta Dheeraj Raghavendra Reddy A study on effetiveness of training on marketing executives in sri jaya lakhsmi automotive P LTD.
|
| 37 1051-14-407-040 Mayakula Divya
| 38 1051-14-407-041 Vasaya Aalish Nizar Impct of word of mouth communication choosing a collge / university.
| 39 1051-14-407-042 Tarun Chadha BANKING PRODUCTS AND SERVICES- A study on banking products and services offered by banks
40 1051-14-407-043 Meghjani Mohsin A study on business model of cab industry in india with special reference to ola and uber
41 1051-14-407-045 K V Navya Consumer prefference between organic and non organic casmetics
42 1051-14-407-046 Sagarlahoti Perception of potential investors regarding investments in stock market
43 1051-14-407-047 Balujupati Vishnu Chaitanya A study on companies recruiting Differently abled employees
44 1051-14-407-048 Sardar Sukhvinder Singh Ergenomics and its impact on the perfomance of emplyees (GCOGLE)
45 1051-14-407-049 Mangilipalli Pedda Yenkuramulu Recruitment and Retention practices in Indian banking sector
46 1051-14-407-050 G Sushmita effects of digital media on compaigning of bajaj pulsur
47 1051-14-407-051 Dumpala Vishal factors influencing purchase decision on deodrants among urban youth
48 1051-14-407-052 Bathula Arun Kumar Consumer buying process on whirlpool refridgerator
49 1051-14-407-053 U Radhila Effect of china's devaluation of currency on indian economy
50 1051-14-407-054 Kanchari Anand A study on mutual fund industry in India
H 1051-14-407-055 Emma Manisha promotional strategies of MAAZA
52 105 -1 4-407-056 Kasala Harika A comparative study on customer preferance o.n moblie communication with referance toservice
provider by Airtel and Telenor
53 1051-14-407-057 Guniji Akhila Consumer satisfaction at sujana poultry form Itd
% 54 1051-14-407-058 Battula Dharani consumer preference towards branded products
| 55 1051-14-407-059 Dasari Sabreena Samson The role of internships in career devlopment of undergradute students
| 56 105 1-14-407-060 Malugu Vishweshwar a study on awareness and utilities of e-recruitment on undergrauduate students
57 1051-14-407-061 K Ganesh
58 1051-14-407-062 Gunti Akhilesh a study on brand loyaltyof customers of samsung electronic products
59 1051-14-407-063 Dhatrika Ramya Sree study on employer and employee relationship in apollo hospitals
60 1051-14-407-064 Alkula Akshita A study on impact of digital marketing on consumers preference
61 1051-14-407-065 Aneesh Bharathi Project on the impact of global recession an the indian IT sector
| 62 1051-14-407-066 Abhay Kumar Singh A study on awareness of career aptions available for undergradute students in Armed forces.
63 1051-14-407-067 Syed Mohammad Zayed Impact of AIRTEL 4G open netwerk advertisement on consumers
64 1051-14-407-068 Rajat Sehgal A study on employee retention at Yes Bank
| 65 1051-14-407-069 Voora V P55 N N Hemanth A study on increasing relavance of virtual currency
66 1051-14-407-070 Wadsariya Javed A study of jio strategy and consumer preference through jio network
67 1051-14-407-071 Mohammad Bilal Port folio management at a company{stratagem solutions )
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BBA Projects 2015-2016

Roll Number

Name of the Student

Project Title

1051-12-684-013

Saurabh Pandey

1051-13-684-001

V. Shiva Prasad

A PROJECT REPORT ON CONSUMER AWARENESS ABOUT MUTUAL FUNDS

1051-13-684-002

Sai Ram D

a project report on pms at sharekhan securities services Itd

1051-13-684-003

Mohd. Yusuf

a study on FDI

1051-13-684-004

D. Sai Mani Teja

Reasons for fluctuations of gold prices

1051-13-684-005

G. Karthikeya

A PROJECT REPORT ON PORTFOLIO MANGEMENT AND INVESTMENT DECISIONS

1051-13-684-006

Huma Samreen

A PROJECT REPORT ON RISK & RETURN ANALYSIS OF TCS & TECH MAHINDRA

1051-13-684-007

Mohd. Abdul Hafeez

Comparitive Analysis of Mutual Funds on the basis of ALPHA. BETA and STANDARD DEVIATION

1051-13-684-008

P V V Meghanath Reddy

“WORKING CAPITAL MANAGEMENT IN HDFC BANK"™,

1051-13-684-009

|lyaz Mohammed

A PROJECT REPORT ON IMPACT OF EXPORTS ON INDIAN ECONOMY

1051-13-684-012

Krishna Kumar Modi

A PROJECT REPORT ON CONSUMER PREFERENCE TOWARDS CADBURY & NESTLE CHOCOLATES

1051-13-684-013

Sachu Jays

1051-13-684-014

MD Ageeb Imtiyaz

A PROJECT REPORT ON TAKEOVER OF TATA OVER JAGUAR

1051-13-684-015

Keshamreddy Goutham Reddy

A PROJECT REPORT ON 360 DEGREE PERFORMANCE APPRAISAL

1051-13-684-016

Balveer Singh

A Study On TRAINING AND DEVELOPMENT AT INFOSYS

1051-13-684-017

Shashank Puri

A PROJECT REPORT ON  Micro Finance of Asmitha Microfin Ltd. "

1051-13-684-018

Sreekar B

A STUDY ON COMMODITY MARKET IN KARVY STOCK BROKING LTD.

1051-13-684-019

Patan Abdul Wahid Khan

a study on Retail Banking Services

1051-13-684-020

Pokar Gaurav Patel

A PROJECT REPORT ON HR POLICIES. PROCEDURES AND ITS IMPLEMENTATION

A PROJECT REPORT ON ANALYSIS OF FINANACIAL STATEMENTS

1051-13-684-021 Shubham Jain

1051-13-684-022 Mohd. Shoaib A PROJECT REPORT ON CAPITAL STRUCTURE
1051-13-684-023 Roshan N A PROJECT REPORT ON MICROFINANCE IN INDIA
1051-13-684-024 Muhammed Thousif Sk A PROJECT REPORT ON MUTUAL FUND MANAGEMENT

1051-13-684-025

K Naveen Kumar

A PROJECT REPORT ON EFFECTIVENESS OF TRAINING ON EMPLOYEES

1051-13-684-026

Chandan Kumar

A PROJECT REPORT ON EMPLOYEE RELATION MANAGEMENT SYSTEM

1051-13-684-027

Jitesh Aurora

A study on Customer Satisfaction at BIG BAZAAR

1051-13-684-028

Shanazar Andrew

A PROJECT REPORT ON MERGER OF DISNEY AND PIXAR

1051-13-684-029

P Akshay

Leverage Buyouts in India

1051-13-684-030

V Manasa

Training and Development At Infosis in Hyderabad

1051-13-684-031

Santanu Kumar Pradhan

Marketing of Textile items with reference to M/s. The Bombay Dyeing & mfg, Pyt Ltd.”

1051-13-684-033 M Saikumar

1051-13-684-034 E Jagadish a study on non performing assets
1051-13-684-035 K Suryani a study on portfolio management
1051-13-684-036 R Sai Pavan Non-Performing assets of HDFC Bank

1051-13-684-037

N Narendhar

A PROJECT REPORT ON FINANCIAL MARKETS

1051-13-684-038

Y Pruthviraj Reddy

A PROJECT REPORT ON “INVESTMENT BANKING"WITH SPECIAL REFERENCE TO HSBC BANK hyd

1051-13-684-039

D Vishnu Vardhan

A CASE STUDY OF ONLINE TRADING AND STOCK BROKING AT SHAREKHAN

1051-13-684-040 K Avinash A STUDY ON HOME LOANS -SBH

1051-13-684-041 K Vishal a study on performance appraisal of employees

1051-13-684-043 Jeet K Shah A PROJECT REPORT ON INVENTORY MANAGEMENT ~ GODREJ & BOYCE MFG CO. LTD
1051-13-684-044 Musham Adarsh MOBILIZATION OF FUNDS BY FINANCIALINGTI TUTIONS,

WOFiG o
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Roll Number Name of the Student Project Title
1051-13-684-045 D Vinay Mohit comparison of home loans with different banks tarrif charges with sbh
1051-13-684-046 P'S Nitisha A PROJECT REPORT ON WORK LIFE BALANCE OF WOMEN

1051-13-684-047

Guggilla Sumith

A PROJECT REPORT ON MERGERS AND  ACQUISITIONS

1051-13-684-049

A P Mamatha Sree

Analysis Of Advances By Retail Banks, Case Study With ANDHRA BANK

1051-13-684-050

Gandamala Rakesh Kumar

a study on online banking- challenges & oppurnities

1051-13-684-051

N Avinash Reddy

A PROJECT REPORT ON CONSUMER BEHAVIOUR ON PURCHASE OF REFRIGERATOR WHIRLPOOL

1051-13-684-052

T Manish

A PROJECT REPORT ON EMPLOYEE SATISFACTION AT AMAZON HYDERABAD

1051-13-684-053

S Pruthvi Raj

a study on foreign exchange

1051-13-684-054

P Satya Sree Mounika

Food LABELING LEGAL IMPLICATION of food LABELING in India

1051-13-684-055

A Bhuvana Chandra

Depository Participant Service Process”™.

1051-13-684-056

T Sahith Krishna

Quality of work life Heritage Foods (India) Limited

1051-13-684-057 B Supraja A Study On TRAINING AND DEVELOPMENT AT INFOSYS
1051-13-684-058 L Varun Reddy A PROJECT REPORT ON MARKETING RESEARCH ON ONLINE SHOPPING
1051-13-684-059 K Sindhuja A PROJECT REPORT ON BRANDING AND ITS EFFECTS ON CONSUMER BUYING BEHAVIOUR
1051-13-684-060 Omar Shekib A PROJECT REPORT ON DIVIDEND POLICY AT SHAREKHAN (LTD)
1051-13-684-061 M Osman A PROJECT REPORT ON “CURRENCY TRADING.”
1051-13-684-062 Abdul Majid Training and Development At IVRCL INFRASTRUCTURES & PROJECT LTD.”
1051-13-684-064 Khwaja Sadat COMPENSATION MANAGEMENG At IVRCL INFRASTRUCTURES & PROJECT LTD.”
1051-13-684-065 Masoom “Employee Satisfactions, Training & Development At HGS Hinduja Global solutions.”

1051-13-684-066

Selita Bolanavanua

A PROJECT REPORT ON "COMPENSATION MANAGEMENT” at MENZIES AVIATION

1051-13-684-067

Moijib Rahman

A PROJECT REPORT ON "INVENTORY MANAGEMENT AT DR.REDDY'S LAB"

1051-13-684-068

Abdul Samim

A PROJECT REPORT ON PORTFOLIO MANAGEMENT AT SHARE KHAN (LTD) HYDERABAD

1051-13-684-069

Gavicharla Lakshmi Gayatri

a study on RISK MANAGEMENT OF DERIVATIVES - (FUTURES AND OPTIONS)

g"..

Signature of External




